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The “travel wear”
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Relaxury Suit Brand

that blends into a luxurious lifestyle
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For those who play seriously and create seriously — a garment that wears both function and
elegance at once, making everyday life lighter and more refined. I'rom selecting the fabric to
every slitch of the tailoring, we spare no effort on a single suit. The result is a garment that
transforms the wearer's posture and presence into something more beautiful. The one perfect

suit that fits your movement, your mindset, your way of life — starting right here.
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A brand built from a single thread.
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The yarn behind “NOBLE AFRICA” is spun by JUNE5TH, a natural-fiber brand. Its raw
material is sisal hemp from Tanzania, turned into yarn through a proprietary spinning tech-

nique adapted from traditional washi papermaking.
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Breathable like premium linen, and remarkably light at roughly 350g per jacket. Natural

cellulose moisture control plus stretch fiber keep you comfortable and mobile even in the
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NOBLE AFRICA
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Albert Camus — the Nobel Prize-winning author born in Africa who rose to world renown on

the stage of Paris. llis life's story mirrors the narrative BETRS has woven into CAMUS. lts

fabric is “NOBLE AFRICA,” BETRS' original natural-fiber textile, tailored from yarn spun

by JUNESTH. This rare natural fiber lends the suit a refined sheen and presence found

nowhere else.
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Terms of Trade swsize xnze

[Payment] In principle, we will require a security depos-
it (funds that can be applied against any unpaid
balance). Sales volume will be limited to what the
deposit can cover. If a deposit is not feasible, we will
instead arrange advance payment or other equivalent
Llerms.
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Promotional Materials] All promotional materials used
in-store or in advertising require our company's prior
approval. Costs for producing physical promotional
materials (POP displays, fixtures, ete.) are billed

separately.
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[Payment| In principle, we will require a security depos-
it (funds that can be applied against any unpaid
balance). Sales volume will be limited to what the
deposit can cover. If a deposit is not feasible, we will
instead arrange advance payment or other equivalent
Lerms.
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BETRS

The Shape of

Our Partnership —
About the Wholesale Agreement
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Our partnership with your company will be formal-
ized as a “Wholesale Agreement,” not a franchise
agreement.
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Please feel free to contact us through the inquiry form on
our official website.

NRIA POBRIWEDE 7+ — 200 BRBRICTHELIZIN

XK IO i 3 3R T R P R R S R AT R

BETRS Tokyo

IF Casa Serena, 3-14-26 Minami-Aoyama, Minato-ku,
Tokyo 107-0062 (Hours: 12:00-18:00
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About the Company
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BETRS is a luxury apparel brand with a concept
store in Higobashi, Osaka (near Umeda/Kitashin-
chi). Built on the philosophy of “commerce with a
human face,” BETRS offers face-to-face fitting by
professional stylists and after-sales services

including free-of-charge returns and exchanges

to support long-term wear. See the “Company

Profile & Brands” sheet for details.
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BETRS Osaka
1-16-22 Edobori, Nishi-ku, Osaka 550-0002, Japan
TEL: +81-6-6616-8050

concept store hours: weekdays 12:00-19:00, weekends:holidays 12:00-18:00
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